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Effects of a Multinational Corporation 
Global stratification involves the existing economic inequalities among different countries. Therefore, through outsourcing, international companies contribute to these economic differences (Fehl & Freistein, 2020). For instance, Nike is an international company that has mastered outsourcing since it does not own most of the companies that process some of its products. Therefore, it has employed over five hundred companies around the world, contributing to their respective economies. As a result, since global stratification is based on the wealth of the different countries, it influences the local culture. An excellent example is related to developing countries that are classified as low in terms of their economic wealth and have their living standards low, unlike developed countries (Fehl & Freistein, 2020).
Global stratification has its positive and negative effects on the local culture in different countries. An excellent example is outsourcing, as evident in Nike. Although outsourcing has led to negative accusations such as child labor, Nike has facilitated employment in the over forty countries that house companies that make its products (Ndubisi, & Nygaard, 2018). Therefore, the countries housing these companies benefit only from the employment created. However, since most countries housing the companies working for Nike are classified as the developing countries, the only evident positive effect on individual levels and not the national level. Most of them enjoy employment creation and not an increase in the overall country, thus remaining third-world countries.
In the US, based on global gratification, it is considered one of the world's wealthiest countries. Consequently, the country houses many international companies who are opting to earn more and control their spending costs through outsourcing (Ndubisi, & Nygaard, 2018). As a result, this is significantly influencing the countries both positively and negatively. More so, the most significant impacts are felt in the country's employment statistics and revenue sources. For instance, when most multinational companies outsource, such as Nike, the employment creation shifts to the other companies—as a result, contributing to unemployment in the country. However, since all the Nike products are distributed from the country to other countries as finished products, the country still earns the revenue (Fehl & Freistein, 2020). Moreover, most of the expertise is usually exported to the US due to its stratification and high living standards. As a result, the country continues becoming wealthy since, through this expertise, the country is known for its innovations in different fields of education. Therefore, it is apparent that global stratification greatly impacts the US positively.
The country housing Nike as an international company automatically wins in the process of global gratification and outsourcing. Therefore, the US continues being the top when it comes to wealth ownership. This is because multinational companies such as Nike outsource to countries with low tax rates; thus, the company gains high rates of profit (Oshri, Kotlarsky & Willcocks, 2015). Therefore, the other countries housing Nike's outsourced companies only benefit a little of the larger profits, which then are enjoyed by the US, through revenue. The US's acquired revenue is usually at high rates since the country only benefits from finished Nike products, which are more expensive.


References
Fehl, C., & Freistein, K. (2020). Organising Global Stratification: How International Organisations (Re) produce Inequalities in International Society. Global Society, 1-19.
Ndubisi, N. O., & Nygaard, A. (2018). The ethics of outsourcing: when companies fail at responsibility. Journal of Business Strategy.
Oshri, I., Kotlarsky, J., & Willcocks, L. P. (2015). The Handbook of Global Outsourcing and Offshoring 3rd Edition. Springer.

